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1. Introduction

Competitiveness is one of the most important factors for success in economic
activity. A competitive advantage is a material or non-material resource based on
which a company can better meet customer needs than its competitors. Gaining and
maintaining competitiveness is the goal of any enterprise. It can be: access to
natural resources, technological advances, qualified personnel, favourable
geographical location, possibility of low costs and other. Competitive advantage is
a necessary factor for successful business activities. Therefore, managers try to
identify its new sources, analyse the strengths of the company and create a new
competitive advantage that will be maintained in the long term.

Gaining and maintaining a competitive advantage is impossible without a
strategic planning. The strategy is developed based on the goals and capabilities of
the company. A strategic plan covers a long-term period and is related to tactical
plans and objectives. The importance of strategic management has increased since
economic activities have moved to a global scale. In a competitive environment, it
is almost impossible to maintain a position in the market without the resources of
the company and the organized action of the employees. For a successful strategy,
the company must have: simple, relevant goals, knowledge of the competitive
environment and an objective assessment of its own resources (Buccirossi et al.
2013; Calvano et al. 2019; Drezner et al. 2008).

The development of the transport sector facilitates the movement of labour
between countries (Hakimi, 1983; Karakitsiou & Migdalas, 2017). This fact gives a
great advantage to the working and receiving countries. In the conditions of
unemployment, people can look for better jobs outside the country. At the same
time, the choice of companies has also increased dramatically. Competent
personnel can be found in any part of the world. This process of labour migration
helps reduce geographical inequality. At the same time, it also reduces costs, which
is one of the effective means of gaining a competitive advantage.

Society has long had a mixed attitude towards globalization. This process has
advantages and disadvantages. Globalization contributes to the deepening of
political, economic, cultural and other types of ties between states (Lekvinadze,
2014). The fact that under the conditions of globalization it is possible to sell
products all over the world gives companies great opportunities for development.
However, in order to establish oneself in the global market, it is necessary to
engage in a competitive battle with various companies of the world (Gal et al.
2003; Wilks, 2005). Globalization offers many advantages. Under the conditions of
free trade, countries have the opportunity to exchange goods and resources. This
means that countries produce those products in which they have a comparative
advantage.
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Globalization can also have a negative impact. For example, free trade can
hinder the development of a particular country's economy (Fetelava, 2013). As
already mentioned, developed and developing countries are equally involved in the
competition. According to some people, free trade creates an uneven playing field.
Free trade allows developed countries to export. Local companies from developing
countries cannot even compete in the local market with their high costs. The fact
that free trade is beneficial for everyone does not mean that it affects all countries
in the same way. To overcome this problem, the government imposes tariffs and
other barriers, thus trying to promote a local production.

One of the most important outcomes of globalization is an open, competitive
market. It completely changed the model of competitive advantage. In global
competition, it is no longer enough to focus only on improving one's own results.
In an open market, all companies are forced to compete globally.

Today, the main task of companies is to gain and maintain a competitive
advantage in the conditions of globalization. In the new global reality, it is difficult
to maintain a leadership position in the global market for years with a standardized
strategy. Most fast-growing markets are quite different, and this trend continues.
This means that the global market is heterogeneous and includes many sub-
markets. This further means that services, ideas, products, and systems must be
adapted to certain markets. With such an approach, it is possible to occupy a
segment with relatively specific requirements in the common market, which will
ultimately strengthen the company's position.

A market economy is unthinkable without competition and vice versa. In
economic competition, the winner is guaranteed a strong position and maximum
profit, but it is not easy. The market economic model sets different rules of the
game, by which the manufacturer will be able to give economic advantages to his
products and attract the interest of the consumer. For a long time, the phenomenon
of competition has become a world property and has acquired global dimensions.
At the modern stage, it is the competitiveness indicator that determines the place
and role of different states in the international division of labour. It promotes the
formation of monopolies and other monopolistic structures in the market, which
forces states to develop anti-monopoly policies.

Today, there is no developed country in the world without an anti-monopoly
policy, which serves absolute competition and the expulsion of monopolists from
the market. The policy is aimed at regulating the monopolies operating in the
market, regardless of how the various companies reached the monopoly position.

Recently, sectors relating to the competitive environment with which customers
interact on a daily basis have become significant in society (Zavadskas et al. 2008).
One of the factors limiting the competition is a lack of awareness among
consumers and the business sector, as a result of which: both economic agents and
citizens may lack adequate information on whom to turn against in order to protect
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their rights in the event of competition violations; they do not fully understand
what actions indicate a violation of competition law, which may be a prerequisite
for actions taken by them or against them in bad faith (Motta, 2004; Mullinova &
Karsanov, 2015).

Is the existence of an antitrust office required? A competition is viewed as a
key determinant in economic progress and societal well-being in international best
practice. Most developing nations see strengthening competition policy as one of
the important reform approaches, as evidenced by the actions of international
organizations in this area, as well as the competition regimes of up to 120 foreign
countries. Unfortunately, the function of competition policy in the process of
economic reforms and the growth of the economy, in general, have been largely
ignored in Georgia for many years (Fetelava, 2021). The issue of establishing the
basic pieces of the competition policy - the competition legislation and a properly
authorized agency (whether referred to as an agency or a service) - is still important
today.

The adoption of the market model of economic management changed the
economic policy of the Georgian government; ensuring macroeconomic stability
was designated as the main direction, which includes:

» Stabilization of the economy for the post-crisis period and sustainable and
high growth of economy at the next stage;

* Ensuring a single-digit rate of inflation;

* Further improvement of the investment environment;

Ensuring macroeconomic stability cannot be achieved without studying the
characteristic parameters of the competitive environment, investment and customs
environment, tax and currency regime (Zoidze & Abuselidze, 2021).

2. Literature review

The law of Julia de Annona, which operated in the Roman Empire around the 50s
BC, is the preeminent norm of modern competition law. It defended the grain trade
and imposed heavy fines on those who directly, intentionally, and artificially
obstructed shipping. In 301 AD, Emperor Diocletian issued an order prohibiting
the imposition of a maximum price and imposing the death penalty for violating
the tariff system. The order also forbade the complete purchase, concealment, or
scarcity of goods for daily consumption.

In the late 18" century, the first modern competition law norms were
established on the North American continent. In 1889, Canada passed the
Commercial Restrictions Act. The Sherman Act was passed by the United States
Congress a year later. This legal document was created in order to fight against
"trusts." The use of trusts was common in America at the time. Firms operating in
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one of the sectors, in particular, handed over trusts or trusted individuals to govern
their business, and it was via this trust that all essential choices in the specific
industry were made. Naturally, this approach resulted in an unhealthy competitive
atmosphere, which had considerable negative economic implications (Baker et al.
2016).

Congressman Sherman's name is connected with the commencement of the
fight against this practice, and the Sherman Act, which was approved in his honour
in 1880, was named after him. Antitrust law is the branch of law in the United
States that deals with the struggle against trust.

After World War 11, several European nations began to consider adopting the
competition law principles as a method of rebuilding the economy, which is why
the competition law has played an essential role and has already become a vital
component of the political system (Beslev et al. 2010).

It is now unarguable that a market economy cannot run normally without the
competitive legal standards and suitable executive institutions. As a result, a
competitive policy that is in sync with the rest of the world is the foundation of a
market economy. The correct administration of the country's economy is critical to
the nation's economic stability and legal progress.

As a result of the above, special emphasis is placed on the study of competition
theory and antitrust regulation, as well as the methods of actual implementation,
with which there is some experience in the world scientific-economic literature.

In this regard, we can single out the works of the following authors: M. Augier
and A.W. Marshall (2017), G. Abuselidze and M. Kizinidze (2019), G. Abuselidze
(2021), J. Baker et al. (2016), T. Besley et al. (2010), P. Buccirossi et al. (2013), E.
Calvano et al. (2019), T. Drezner and Z. Drezner (2008), S. Fetelava (2013, 2021),
M.S. Gal and M. Gal (2003), S. L. Hakimi (1983), M. Haseeb et al., (2019), A.
Karakitsiou and A. Migdalas (2017), G. Kuparadze (2019), C. Laszlo and P.J. Cescau
(2017), 1. Lekvinadze (2014), M. Motta (2004), S. Mullinova and K. Karsanov
(2015), M. Neumann (2001), P. J. Norback and L. Persson (2012), K. Oksanen and A.
Hautaméki (2015), M. Patil (2015), D.D. Phan (2003), M.D. Sotiriadis and S.
Varvaressos (2015), M.L. Shailaja and R. Pankajakshi (2018), N. Van Gorp and S.
Honnefelder (2015), S. Wilks (2005), E. K. Zavadskas et al. (2008), etc.

The research (Wang et al. 2021) is based on the knowledge-based view's
knowing processes. It claims that company performance is obtained through
ambidextrous innovation, which is dependent on the use of learned supplier
knowledge as well as the effect of the external competitive environment. The
single-source and cross-sectional data confine the relationship test.

The article (Tkachenko et al. 2021) presents a categorization of analytical
techniques for assessing a company's economic security based on consistency and
strategic levels of governance. The approaches are formalized at general, structural,
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factorial, and unitary levels by the authors. Indicator, functional resource, and
economic-mathematical approaches are examples of general methods. The
direction of the economic security system distinguishes structural ways, which
allows for the formalization of corporate, motivational, financial, and profitable
approaches to investments. The technique factor group is also notable, as are the
diagnoses of creative influence, competitive status, market dangers, and normative-
legal influence. The biggest category contains unitary diagnostic approaches,
which encompass bankruptcy, personal, and intellectual procedures.

The goal of the paper (Ciekanowski and Wyrebek, 2020) is to examine the
elements that influence firm competitiveness and performance, as well as the extent
to which they affect economic security. The approach of expert evaluation was
used in the study.

The work deals with regulated economic spheres. The article discusses the
issue of the necessity of the existence of a regulatory normative base of regulated
economic spheres and regulatory institutions operating in the sphere. A discussion
on the expediency of regulatory mechanisms is presented. It is also analysed the
effectiveness of the regulation mechanisms created in the industrial era. To what
extent the mentioned regulatory mechanisms respond to the challenges arising in
the post-industrial era. The conclusion presents the author's assessment regarding
the current situation in the regulated economic spheres in Georgia.

Despite the fact that Georgian competition policy and competition legislation
have just a few decades of history, the public is very interested in this new path of
state economic policy. Government officials, businesses, and regular individuals in
general attempt to address many concerns asked by the market economy, such as
what is the competition legislation, what function and position it plays in regulating
market interactions, what problems it will solve, and what method it will utilize.

3. Results and discussion
3.1 Georgian and the competition agency in the pre-pandemic period

The foundation of any country's economic development is free and fair market
competition. As a result, Georgia has competition legislation, which is primarily
enforced by the competition agency. One of the key conditions of Georgia's Deep
and Comprehensive Free Trade Agreement (DCFTA) with the European Union
was competition policy reform. According to Georgia's Association Agreement
with the European Union, the nation should have efficient antitrust laws as well as
a competent competition regulating authority.

One of the concerns, the regulation of which was a requirement for the
completion of the Association Agreement, is competition protection (ensuring fair,
free competition in the market). In this regard, Georgian law aligned with European
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standards was mostly enacted in 2014, prior to the signing of the Association
Agreement. The key responsibility outlined in the Association Agreement is that
this competition protection system work properly.

The EU competition legislation has been largely incorporated into Georgia as
of 2022. A competition agency has also been formed and is currently operational.
Georgia's competition legislation, however, is not yet completely compliant with
the EU law (Abuselidze, 2021; Abuselidze & Zoidze, 2021; Zoidze & Abuselidze,
2021).

The Competition Agency is an autonomous legal agency under a public law
(LEPL) that reports to Georgia's Prime Minister and the general public. The
Antimonopoly Service was established by presidential decree in 1996. After the
Rose Revolution, this service was dismantled, and from 2005 to 2010, it was a sub-
department of the Ministry of Economy. In 2010, it was created as a LEPL and
renamed the Free Trade and Competition Agency, based on a government decision.
This entity amalgamated with the State Procurement Agency in 2012.

The Competition Agency was re-established as an independent organization in
2014 as a consequence of an amendment to Georgia's Law on Free Trade and
Competition. One of the reasons for the split is the Association Agreement with the
European Union, in which a competition is seen as a high priority. The pre-existing
Competition and State Procurement Agency was divided as a result of this reform,
and two distinct legal bodies under the public law were re-established: the State
Procurement Agency and the Competition Agency.

Despite the fact that this organization has been in operation for eight years and
is paid by the state budget, the public has little knowledge of its work and
frequently expresses concerns about the market's unfair competition and the risks
of artificially forming an oligopoly. As a result, we thought it would be a good idea
to analyse the work of the provided agency and submit a desk research on what
powers the competition agency has, how transparent its actions are, and what
specific instances it has reviewed. During the research, we examined the relevant
provisions of the Law on Competition and the Agency's Statute. The Agency's
examination of cases and data are mostly based on the yearly reports provided by
this agency.

The Georgian Competition Agency was founded as an autonomous entity in
2014. The agency's primary purpose is to maintain a free and fair competitive
environment in the country. The Competition Agency's authority is outlined by the
Georgian Competition Law and the Agency's Statute. The agency is supported by
the state budget. Because it was founded as a distinct institution in April 2014, it
did not get full yearly financing from the budget in 2014. It got GEL 510,095 from
the budget as a distinct organization. The agency got GEL 1.9 million from the
budget in 2015, which climbed in subsequent years to GEL 2.4 million in 2021.
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Figure 1. Financing of the Georgian Competition Agency from the State Budget,
2015-2021 (Million GEL)
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Source: Georgian Competition Agency

The law of competition and its enforcement mechanisms are not weapons of
attack against companies, economic agents; the term "fight" seems inappropriate to
companies with monopoly status, because the Law of Competition does not
consider it illegal to have a monopoly position, but certain actions taken by a
company in that position in order to restrict or prevent competition. In popular
parlance, competition law seeks to promote and safeguard competition while, on
the other hand, prevents, detects, and punishes anti-competitive behaviour. The
legislation relates to anti-competitive conduct by corporations, as well as
regulatory decisions and measures intended at, or resulting in, discrimination,
limitation, or suppression of competition by companies.

The primary clauses of the Competition Bill deal with acts such as monopoly
abuse, dominating market position, and what is regarded an abuse of the position:
restrictive competition agreements, decisions, and concerted actions between
companies (including cartel transactions: division of markets, imposing agreed
prices, etc.), regulatory decisions and actions with anti-competitive effects that
place market participants in an unequal position, certain forms of state aid,
concentration of market power, and so on.

The proposal also includes several exceptions to the prohibition, such as the
fact that the rule does not apply to agreements with enterprises with a limited
market share (up to 5-15 percent). So, while a firm's holding of a substantial
portion of the market is not unlawful in and of itself, it will be regarded an abuse of
position if the company exploits market dominance to restrict or eliminate
competitors. A corporation is said to be in a dominating position if it is able to
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operate independently of competitors, suppliers, customers, and consumers, to
influence the market, and to limit competition.

According to the draft legislation on competition regulation, the company's
monopolistic position has a market share of 40% (in most countries, this figure is
in the range of 35-50%); nevertheless, it should be emphasized that this figure is
only one indicator of dominance.

Will the passage of this legislation have an impact on product prices?
Obviously, under the standards of good faith, the motivations for entering the
market will be reinforced, and the competitiveness between market players will be
heightened. The customer is the path to market success, which is why enhancing
competition policy will surely impact the quality of products, services, and pricing.
Customer choice and competition are linked issues. Healthy competition is
regarded to be the most dependable consumer protector.

Today, monopolistic corporations are found in the fields of fuel and oil goods,
as well as medication sales, advertising, and banking, which leads to increased
costs and interest rates, while the high price is paid by the low-income people.
When there are just a few players in the market, even if unknowingly, it is in their
shared interest that prices and earnings do not decline.

3.2 Main activities of the Competition Agency

Competition and consumer rights protection have a substantial influence on
economic development. Healthy competition fosters Domestic and Foreign Direct
Investment and enables customers to obtain the proper product and service at a
cheaper cost, of higher quality, and with a wider range of options. The Competition
Agency, an autonomous entity, implements the state policy on competition
promotion. Its primary functions are to determine the facts of competition
agreements and the misuse of a dominating position, as well as to make decisions
on predicted concentrations and the efficacy of state aid.

To control its primary areas of operation, the Competition Agency employs
case investigation, market monitoring, and analytical techniques. Initiates an
inquiry into a case based on an application, a complaint, or on its own initiative.
The criterion for starting in all cases is a reasonable suspicion, which probably
implies a breach of the relevant provision of the Georgian Law on Competition,
although the purpose for the inquiry can be any public information to which the
public is sensitive.

The Competition Agency monitors and analyzes the market in order to
determine the competitive environment in the relevant market, which comprises the
following structures:
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Market structure analysis;

Assess the quality of concentration;

Study of market power;

Identify possible barriers;

Detect and evaluate other anti-competitive actions.

According to Figure 2, it is feasible to identify potential risks and predicted
results at an early stage, which promotes the effective use of resources since the
agency is permitted to avoid additional in-depth market research if the preliminary
inquiry reveals no potential concerns.

The European Commission's 2016-2020 plan aims to enhance investment and job
creation. Priorities for achieving the aim were outlined as follows (CMA, 2014):

Energy sector;

Digital markets;

Fight against tax evasion;
Domestic markets.

Figure 2. Market Research Process
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The European Commission has outlined the internal market research plan as
follows: financial services, pharmaceutical, agro-sector (Zoidze, 2020a),
transportation, and manufacturing sectors. The European Commission has been
able to analyze the advantages to consumers that have emerged from the merger
choices of the cartels and corporations in the strategy and action plan by selecting
the proper approach and direction. Indicators that are well-designed enable the
Competition Agency to correctly measure the outcomes of its efforts. A study by
the British Competition Agency (CMA, 2014), for example, outlines the monetary
impacts of antitrust action and its repercussions, along with examples from other
countries:

v" The revelation of cartels in specific industries in the United Kingdom has
resulted in a significant decline in pricing (from 20% to 40%) in the same
markets.

v Employment in the United Kingdom has increased from 2.5 percent to 5
percent as a result of state-sponsored competitiveness reforms.

v" As a result of competition policy improvements, Australia's GDP increased by
2.5 percent.

v" The Kingdom of the Netherlands obtains an annual advantage of about € 100
million as a result of the merger control of the firms.

v" With the efforts against the cartels, the population in the United States saved
$1.85 billion dollars.

The efficacy of the Netherlands Competition Agency's efforts is measured by
the advantages that the intervention will provide to consumers. The benefit in 2018
was 290 million euros, whereas in 2017 it was 590 million euros. When computing
the outcomes, the price change, quality, and ability to choose are all heavily
weighted. For increased data dependability, the agency employs a cautious
approach to evaluation (OECD, 2018).

Furthermore, the Dutch agency is closely monitoring the firms whose mergers
were deemed consistent with competition. The assessment's goal is to examine the
economic consequences of the concentration decision. For example, the
Netherlands Competition Agency released a report in 2016 detailing the
consequences of integrating 14 hospitals between 2007 and 2013, based on a 97-
degree indication. Data from United Hospitals were compared to hospitals that did
not combine. Because the study's findings revealed no increase in the quality of the
associations, the Agency feels that more options to integrate them should be
explored further.

On the one hand, corporate mergers help the development of the economy, but
on the other hand, they might have the opposite effect on the market. The merger
process is predicted to be accompanied by a strengthening of a dominating player's
dominant position, with higher consumer prices and a decline in creative offerings.
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According to the European Commission's merger rules (European Commission,
2021), every merger inside the EU's borders must be informed to the Commission
before the merger takes place. All associations that surpass the statutory yearly
turnover criteria will be thoroughly investigated by the Commission. If Union
agents do not operate in the same or related areas, their market share is less than
the specified annual turnover, and it is determined that their Union does not
constitute a danger to competition, the Commission follows a streamlined method
based on relevant factors (Official Journal of the European Union, 2013).

Analysis of European nations' yearly competition policy development papers
highlighted the necessity of competition authorities paying attention to the merging
of various enterprises in the country, due to the urgency and potential positive or
negative consequences on the economy.

3.3 Gaps and challenges in the work of the Competition Agency
in the post-pandemic period

Based on the above study, we can conclude that the Competition Agency lacks an
authorized outcome-oriented strategy, and the action plan is generic and needs to
be specified. The organization's strategy and action plan should be based on the
key segments chosen to foster competitiveness and the criteria that will enhance the
outcomes of the activities. The Agency's capacity to choose and respond to priority
areas may be restricted by its need to assess applications and grievances, but this
should not prevent the yearly plan from being approved and implemented.

An annual plan based on established priorities and carefully selected criteria
will assist the business in responding to issues in terms of competition protection in
a timely way, as well as crucial for the right allocation and effective operation of
human and other technical resources.

The Agency lacks the ability to identify agreed-upon concentrations, as well as
the ability to differentiate enterprises that avoid it. There is a possibility that
economic agents whose merger might jeopardize a competitive market
environment will combine without the agency's authorization, because the
notification of concentration is totally dependent on the economic agents' good
faith. According to the explanation received, the Agency has the authority to
punish and, if necessary, separate economic agents who were required to send a
notification to the Agency under the revision begun in the Law of Georgia on
Competition.

The Competition Agency does not undertake market research based on risk. As
a result, there is a significant likelihood of investigating regions where anti-
competitive behaviors by economic agents may not be identified at all or have a
small impact. There is also a danger that the Competition Agency would overlook
markets in which the competitive environment and consumer interests are not
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adequately safeguarded. Exceptions are circumstances in which markets have been
researched and anti-competitive behaviors have not been identified, despite the fact
that the Agency performs inspections in the public interest (Zoidze, 2020b).

Based on the limited information given by economic entities, the Agency has
devised market monitoring processes. As a result, if all essential data had been
evaluated, the conclusions of the market monitoring report may have been
different. With present practices, the agency may be unable to monitor target
markets when one or more players have a dominating position and refuse to submit
information. The Agency lacks the legal power to respond effectively to these
facts. The Georgian Competition Law has been amended to allow the Agency to
seek any information or documentation from the economic agent, including
sensitive information, that is required for the fulfillment of the functions entrusted
to it.

Revealing cartel transactions, one type of restrictive competition agreement, is
often regarded as the most complex duty for competition authorities globally. The
Agency does not have the authority under the existing legislation to examine
possible cartel transactions on the spot without a prior notification to economic
actors. Existing information technology and human resources are insufficient to
solve the issues that the Competition Agency faces in the context of cartel
transactions.

The Competition Agency's procedures and legal principles need to be changed,
preventing the organization from consistently and qualitatively carrying out its
legislative jurisdiction. It is also an impediment to the creation and preservation of
institutional knowledge (Zoidze, 2021).

Furthermore, the supply of state aid is regarded acceptable and expedient for
economic growth, however it must be carefully proved because the receiver of the
aid gains an edge over other rivals. In EU nations, the European Commission is
responsible for examining and deciding on particular aid in order for it to be
declared acceptable and pursuant to the rule of law.

In 2012, the European Commission decided to undertake a program to
modernize state assistance with the goal of encouraging European member states to
use resources to stimulate investment, grow the economy, and create employment.
As a result of this reform, it is hoped that the maximum amount of economic
growth may be achieved with limited state resources.

According to Georgia's state budget allocations, numerous expenditure bodies
select the amount, purpose, and frequency of state help, in certain circumstances in
collaboration with the government. There is no report created in the form of
integrated information on the aim of the awarded state aid and its repercussions.

The rules for granting state aid are defined by the Georgian Competition Law
and the Government Resolution (Resolution N529). Tax exemption, reduction or
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deferral, debt write-off, restructuring, preferential loan conditions, transfer of
operational assets, monetary assistance, profit guarantee, perks, and so on are
examples of state aid. However, the primary issue in this regard is that the goal of
state aid is not always specified.

4. Conclusions

It is recommended that legislative reforms be considered in order to provide the
Competition Agency the necessary ability to take effective action against cartel
transactions. It is critical that the Competition Agency is guided in the process of
exercising its authority by specially developed methodologies, as this facilitates
consistent decisions in the planning, execution, and reporting stages of its
activities, assists the organization in developing the necessary processes to achieve
the set goals, and promotes the growth, development, and maintenance of human
resources, allowing employees to be efficient.

Regardless of the field in which the organization works, the function of
methodologies is confined to implementing certain methods, techniques, and
approaches created as a consequence of excellent practice to accomplish specified
tasks and objectives within a given time period.

The Competition Agency's core activities include concentrations, state aid,
market analyses, and other potential anti-competitive practices. In each scenario,
the agency should have a clear vision from which applicable criteria may be
formed, common methods specified, and the structure of the procedures required to
handle the issue clarified. Throughout the year, the organization may be required to
discover, investigate, and make appropriate choices in a number of incidents that
limit the competition. Because of the nature of the infringement, these situations
may differ from one another, but the choices taken should be consistent and based
on suitable methodology.

Because markets and their economic purposes differ, a consistent approach to
market monitoring cannot be employed, yet some strategies and good practices can
be discovered to construct a market monitoring methodology. For example, data
collection and modelling methodologies, financial analysis, and qualitative data
evaluations.

Because of the situations outlined above, the Georgian Competition Agency's
procedures and procedural rules need to be changed, preventing the organization
from consistently and qualitatively performing its legislative functions. It is also a
hindrance to the creation and preservation of institutional knowledge. As a result,
the Competition Agency will assure the refinement of methodology and procedural
guidelines in order to consistently and qualitatively apply the powers provided by
law, which will aid in the development and maintenance of the organization's
institutional knowledge and expertise.
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The Competition Agency should develop an appropriate control mechanism to
ensure the collection, completeness, and analysis of aid information provided
within the state, local, and autonomous republics in order to maintain an equal
competitive environment for market participants and to generate economic benefits
from the state aid granted.

References

Abuselidze, G., & Kizinidze, M. (2019). Influence of central bank regulations on interbank
competition in association with EU. E3S Web of Conferences, 135, 04037. DOL:
https://doi.org/10.1051/e3sconf/201913504037

Abuselidze, G. (2021). The impact of banking competition on economic growth and financial
stability: an empirical investigation. European Journal of Sustainable Development,
10(1), 203-220. DOL: https://doi.org/10.14207/ejsd.2021.v10n1p203

Abuselidze G. (2021). Competitiveness Analysis of the Georgian Transport and Logistics
System in the Black Sea Region: Challenges and Perspectives. Lecture Notes in
Computer Science, 12952, 133-148. DOI: https://doi.org/10.1007/978-3-030-86973-
110

Abuselidze, G., & Zoidze, G. (2021). The Gravity of Cryptocurrency and Prospects in a Post-
Pandemic Economy. SHS Web of Conferences, 126, p. 04001. DOI:
https://doi.org/10.1051/shsconf/202112604001

Augier, M., & Marshall, A. W. (2017). The fog of strategy: Some organizational perspectives on
strategy and the strategic management challenges in the changing competitive
environment. Comparative Strategy, 36(4), 275-292. DOI:
https://doi.org/10.1080/01495933.2017.1361196

Baker, J., Gavil, A., Kovacic, W., & Wright, J. (2016). Antitrust Law in Perspective: Cases,
Concepts, and Problems in Competition Policy, 3d.

Besley, T., Persson, T., & Sturm, D. M. (2010). Political competition, policy and growth: theory
and evidence from the US. The Review of Economic Studies, 77(4), 1329-1352. DOI:
https://doi.org/10.1111/1.1467-937X.2010.00606.x

Buccirossi, P., Ciari, L., Duso, T., Spagnolo, G., & Vitale, C. (2013). Competition policy and
productivity growth: An empirical assessment. The Review of Economics and Statistics,
95(4), 1324-1336. DOI: https://doi.org/10.1162/REST a 00304

Calvano, E., Calzolari, G., Denicolo, V., & Pastorello, S. (2019). Algorithmic pricing what
implications for competition policy?. Review of industrial organization, 55(1), 155-171.
DOL: https://doi.org/10.1007/s11151-019-09689-3

Ciekanowski, Z., & Wyrebek, H. (2020). Impact of micro, small and medium-sized enterprises
on economic security. Polish Journal of Management Studies, 22(1), 86-102. DOI:
https://doi.org/10.17512/pjms.2020.22.1.06

Drezner, T., & Drezner, Z. (2008). Lost demand in a competitive environment. Journal of the
Operational Research Society, 59(3), 362-371. DOI:
https://doi.org/10.1057/palgrave.jors.2602330

Fetelava, S. (2021). Economic policy order in Georgia. The New Economist, 16(1), 15-22.

Fetelava, S. (2013). Rules of world trade organization in the field of competition. Grigol
Robakidze University Academic Digest Business and Management, 1, 170-174.



304 Abuselidze, Zoidze / Economic Themes, 61(3): 289-306

Gal, M. S., & Gal, M. (2003). Competition policy for small market economies. Harvard
University Press.

Hakimi, S. L. (1983). On locating new facilities in a competitive environment. European
Journal of Operational Research, 12(1), 29-35. DOI: https://doi.org/10.1016/0377-
2217(83)90180-7

Haseeb, M., Hussain, H. 1., Kot, S., Androniceanu, A., & Jermsittiparsert, K. (2019). Role of
social and technological challenges in achieving a sustainable competitive advantage and
sustainable ~ business  performance.  Sustainability, 11(14), 3811. DOL:
https://doi.org/10.3390/sul 1143811

Juscius, V., & Snieska, V. (2008). Influence of corporate social responsibility on competitive
abilities of corporations. Engineering economics, 58(3), 34-44.

Karakitsiou, A., & Migdalas, A. (2017). Locating facilities in a competitive environment.
Optimization Letters, 11(5), 929-945. DOLI: https://doi.org/10.1007/s11590-015-0963-7

Kuparadze, G. (2019). Effectiveness of Competition and Antimonopoly Regulation Policies in
Georgia: Comparative Analysis with EU Countries. Central Asia & the Caucasus
(14046091), 20(3).

Laszlo, C., & Cescau, P. J. (2017). The new competitive environment. In Sustainable Value (pp.
75-80). Routledge.

Lekvinadze, 1. (2014). Political and Economic Decisions and Competition—What is the Efficient
Antimonopoly Policy?. Journal of Eastern European and Central Asian Research
(JEECAR), 1(1), 1-5. DOI: https://doi.org/10.15549/jeecar.v1i1.48

Motta, M. (2004). Competition policy: theory and practice. Cambridge University Press.

Mullinova, S., & Karsanov, K. (2015). Problems and prospects of competitive economy
formation in the region. Modern European Researches, 7, 38-42.

Neumann, M. (2001). Competition Policy. Books.

Norbick, P. J., & Persson, L. (2012). Entrepreneurial innovations, competition and competition
policy. European Economic Review, 56(3), 488-500. DOI:
https://doi.org/10.1016/j.euroecorev.2011.12.001

Oksanen, K., & Hautamiki, A. (2015). Sustainable Innovation: A Competitive Advantage for
Innovation Ecosystems. Technology Innovation Management Review, 5(10), 24-30.
DOI: https://doi.org/10.22215/timreview/934

Patil, M. (2015). Challenges for supply chain management in today’s global competitive
environment. European Journal of Business Management, 7(10), 61-63.

Phan, D. D. (2003). E-business development for competitive advantages: a case study.
Information & Management, 40(6), 581-590. DOI: https://doi.org/10.1016/S0378-
7206(02)00089-7

Sotiriadis, M. D., & Varvaressos, S. (2015). A strategic analysis of the greek leisure tourism:
competitive position, issues and challenges. Mediterranean Journal of Social Sciences,
6(1 S1), 319-332. DOL: https://doi.org/10.5901/mjss.2015.v6n1s1p319

Shailaja, M. L., & Pankajakshi, R. (2018). Social Entrepreneurship: A Tool for Sustaining in the
Competitive Environment. AMBER-ABBS Management Business and Entrepreneurship
Review, 9(1), 43-49.

Tkachenko, T., Kozak, K., Sytnyk, H., Vysochyn, L., & Andrus, O. (2021). Methodological
support of the efficiency diagnosis of the economic security system of industrial
enterprises in competitive environment. Laplage em Revista, 7(3B), 460-469. DOI:
https://doi.org/10.24115/S2446-6220202173B1572p.460-469



Abuselidze, Zoidze / Economic Themes, 61(3): 289-306 306

Van Gorp, N., & Honnefelder, S. (2015). Challenges for competition policy in the digitalised
economy. Communications & Strategies, (99), 149.

Wang, Y., Sun, H., Jia, T., & Chen, J. (2021). The impact of buyer—supplier interaction on
ambidextrous innovation and business performance: the moderating role of competitive
environment. The International Journal of Logistics Management, 32(2), 673-695. DOI:
https://doi.org/10.1108/IJLM-05-2019-0141

Wilks, S. (2005). Competition policy. In The Oxford handbook of business and government.

Zavadskas, E. K., Turskis, Z., & Tamosaitiene, J. (2008). Contractor selection of construction in
a competitive environment. Journal of Business Economics and Management, 9(3), 181-
187. DOL: https://doi.org/10.3846/1611-1699.2008.9.181-187

Zoidze, G. (2020a). Georgian agro-sphere development priorities and ways of carrying out
some improvements. Mysl Ekonomiczna i Polityczna, 2(69), 55-71.

Zoidze, G. (2020b). Risks Caused by Pandemics and Anti-crisis Management. Ivane
Javakhishvili Tbilisi State University, Paata Gugushvili Institute of Economics. In
Proceedings of Materials of International Scientific Conference Dedicated to the 115th
Birth Anniversary of Academician Paata Gugushvili (pp. 190-195).

Zoidze, G. (2021). Basic Paradigms of Institutional Economics. Publishing House “Universal”,
202.

Zoidze, G., & Abuselidze, G. (2021). Covid-19 Pandemic and Currency Risk Analysis In
Georgia. Entrepreneurship, 9(2), 33-46. DOLI: https://doi.org/10.37708/ep.swu.v9i2.3

OECD, (2018). Annual report on Competition Policy Developments in the Netherlands 2017-
2018 - Directorate for Financial and Enterprise Affairs-Competition Committee.
Retrieved from:
https://www.oecd.org/officialdocuments/publicdisplaydocumentpdf/?cote=DAF/COMP/
AR(2018)43&docLanguage=En

CMA, (2014). Competition and Markets Authority, “Vision, Values and Strategy for the CMA*®.

Official Journal of the European Union, (2013). Commission Notice on a simplified procedure
for treatment of certain concentrations under Council Regulation. Retrieved from:
https://eur-lex.europa.eu/legal-
content/EN/TXT/PDF/?uri=CELEX:52013XC1214(02)&from=EN

European Commission. Competition Policy: Mergers Overview.
http://ec.europa.eu/competition/mergers/procedures_en.html

Georgian National Competition Agency. Retrieved from: www.competition.ge

Resolution N529 of the Government of Georgia of September 1, 2014 on the Approval of the
Minor Amount of Individual State Aid and the General Rule of Issuance of State Aid.



306 Abuselidze, Zoidze / Economic Themes, 61(3): 289-306

PROBLEMI 1 1ZAZOVI KONKURENTSKOG OKRUZEI\{JA
U PREPANDEMIJSKOM I POSTPANDEMIJSKOM DRUSTVU

Apstrakt: Konkurencija 1 konkurentno okruzenje su najvazniji osnov za
efektivno koriséenje resursa i privredni rast, ¢ineéi da preduzeéa budu
efikasnija, ogranicavajuéi troskove, a investirajuéi vise u inovacije 1 razvoj
novih dobara. Kupci dobijaju vise prednosti po nizoj ceni i bolji kvalitet kad
postoji jaka konkurencija. Konkurentska klima drzavu ¢ini privlacnijom za
investitore, povecavajuéi moguénost privlacenja domacih i stranih investicija.
Zastita potrosaca i1 konkurencija su sustinski veoma vazne za postizanje
privrednog rasta 1 smanjenje siromastva. Jurisdikcija, kao 1 privredno
okruzenje u kome preduzeée posluje, imaju znacajan uticaj na kvalitet
konkurencije. Cilj drzave 1 drzavnih institucija je da ohrabri konkurenciju i
izbegne one postupke koje bi mogli da ugroze ucesnike trzista i potrosace. Od
ogromne je vaznosti 1 to da aktivnosti drzave i1 odgovarajuéi regulatorni
standardi ne preopterecuju poslovni sektor, jer prava poslovanja, kao i prava
potrosaca moraju da se postuju.

Kljuéne reci: konkurencija, konkuretno okruzenje, regulacija antitrustova,
privredni rast, drustvo.
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